




Across all industries, 
Mobile is leading the way.



Nomophobia
noun-

a fear of being without 
mobile device, power 
source, or service area

(nō-mō-fō-bē-ə)



Mobile changes everything. 

We spend almost 5 hours a 
day on our mobile phones, 
connecting consumers 
whenever and wherever they 
need to find information.

Google Data, “How People Use Their Devices.”



I want to know 
moments 

65%  
of online consumers  

look up more information  
online now versus a  

few years ago

66%  
of smartphone users turn  
to their phones to look up  
something they saw in a  

TV commercial

I want to go 
moments 

2X  
increase in “near me” search 

interest in the past year

82% 
of smartphone users use a 

search engine when looking 
for a local business 

I want to do 
moments 

91%  
of smartphone users turn  
to their phones for ideas  

while doing a task 

100M+  
hours of “how-to” content 

have been watched on 
YouTube so far this year 

I want to buy 
moments 

82%  
of smartphone users consult 
their phones while in a store 

deciding what to buy 

29%  
increase in mobile conversion 

rates in the past year 

I want to watch what 
I’m into moments 

53%  

of online video viewers 
watch online video to be 
inspired or entertained

YouTube is the  

#1 
platform 18-34-year-olds 
choose to explore their 

passions



Sephora rethought their in-store and mobile  
experience for the empowered consumer.

WHICH ONE IS THE RIGHT ONE 
MOMENTS 



Whenever a flight is canceled, Red Roof Inn is 
there to serve a traveler’s moment of need.

LOOKS LIKE I’M STAYING THE NIGHT 
MOMENTS 



Consumers turn to search 
to address their needs in 
the moment 

of people use their 
smartphones weekly to look for 
information on a search engine 

of people use a search engine 
to address their needs 

94% 91%



Every hour, there are 

6,000 
searches across the U.S. 
related to senior living 

communities 



Searches for services related to assisted 
and senior living are growing +20% YoY





Every day a billion hours of YouTube 
is watched across the world 

1B hrs.



30 million people ages 55+ 
watch YouTube daily



1 in every 4 YouTube users is Age 55+
1 in 4 are 55+, and it’s a demo that is growing by 25% YoY

18-24 25-34 35-44 45-54 55-64 65+
YouTube Growth By Demo



Video Empowers Brands to Inspire, Entertain,  
and Build Emotional Connection

#TDThanksYou wins hearts using YouTube TrueView

 • Most-watched video in Canada and one of the top in the U.S. 
during summer 2014  

 • Media buzz around the world 

 • Brand affinity increase of 26%  

 • Google Consumer Survey found that people who watched 
the video were twice as likely to feel positive about TD. 



 • Most watched video in Canada 
and one of the top in the US 
during summer 2014 

 • Media buzz around the world 

 • Brand affinity increase of 26%  

 • Google Consumer Survey found 
that people who watched the 
video were twice as likely to feel 
positive about TD. 







Customers have higher 
expectations when it comes 

to customer experience.



Search for 
amenities

Search for 
a community 

“near me”

Find continuing 
education 

opportunities

Narrow search 
to top two

Watch 
testimonial 

videos

I want to know 
moments 

I want to go 
moments 

I want to do 
moments 

I want to buy 
moments 

I want to watch what 
I’m into moments 



Community fit 
Financials 

Plan for care

Cost 
Location 

Quality of care



93%
75%

70%

OF ALL ONLINE EXPERIENCES BEGIN WITH 
A SEARCH ENGINE

OF USERS NEVER SCROLL TO PAGE TWO

PAID AND ORGANIC SEARCH 
DRIVES 70% OF WEB TRAFFIC



70%



SEO

$

PPC



How seniors interact with content is changing



SAMPLING OF WEBSITES WITHOUT VIDEO 

SAMPLING OF WEBSITES WITH VIDEO 

Average time on site: 

2 min, 50 sec
Average pages per session: 

4 pages
Average conversion rate: 

1.7%

Average time on site: 

10 min, 45 sec
Average pages per session: 

13 pages
Average conversion rate: 

4.5%





Involve 
your 

residents

Repurpose 
your assets

Capitalize 
on moments

Video considerations







ASSISTANT 
The next Evolution of Google



Deep learning allowed for multiple users on 
Google Home (6 people) per household



Assistant everywhere

KEY FEATURES 

- Google Assistant launching on iPhone 
and in new countries 

- Will accept both keyboard and voice 
input on phones 

- Beyond Google Home, “Actions” are 
coming to phones 

WHEN? 
End of 2017 



Transactions on Assistant
KEY FEATURES 

- Payments and money transfer within 
the Assistant 

- Simplified sign-in 

- Reengagement with follow-up actions 
(reorder, etc.) 

- Fully customizable with API.AI 

WHEN? 
Later in 2017 in (U.S. only) 



Google Lens 
Drastic Improvements in 

Computer Vision



Deep learning allows computers to understand the photos they’re 
seeing on devices with better accuracy than humans

Image 
Recognition 

Vision Error Rate



Children
Child

Boy

people

woman

family

Arm
Joy

Surprise
Laughter

Party
celebration

Cake

Birthday

dessert

shirt

Candle

dress

flame
box



Google Lens

KEY FEATURES 

- Identify what you’re looking at and  
   search for relevant information (or existing photos) 

- Automatically recognize storefronts 
and locations 

- Connect recognized context to 
specific actions (e.g., book a ticket, order food, etc.) 

WHEN? 
Later in 2017



Helps you take action based on 
what you’re looking at. Started by 
understanding text and web pages. 
Images and videos are next and will 
change the way we can provide 
impact at scale. 





VR & AR 
New Frontiers



Expeditions AR

KEY FEATURES 

- Immersive content in the classroom 
w/Tango 

- Engage with 3D educational content 
on top of your surroundings 

WHEN? 
End of 2017 as part of the Expeditions 
AR Pioneer program

FIND OUT MORE WATCH THE TALK
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THANK YOU



Carrie Peterson 
Director, Website Strategy 

& User Experience

Chrissie Mealy 
Director, Paid Media

Isha Vij 
Development Manager

Erick Griscenco 
Agency Account 

Strategist

CONNECT WITH US:

cpeterson@glynndevins.com cmealy@glynndevins.com ishavij@google.com erickgriscenco@google.com

mailto:cpeterson@GlynnDevins.com
mailto:cmealy@GlynnDevins.com
mailto:ishavij@google.com
mailto:erickgriscenco@google.com

